












value	 networks	 that	 exist	 between	 products	within	 a	 system.	 As	 products	 become	
increasingly	 interconnected,	 understanding	 the	 value	 that	 is	 gained	 from	 those	
connections	 becomes	 ever	 more	 important.	 This	 paper	 explores	 the	 concept	 of	
product	 ecosystems	 and	 how	 this	 concept	 can	 be	 employed	 in	 mapping	 current	
products’	 evolution	 as	 well	 as	 that	 of	 new	 product	 conceptual	 development.	 Case	
studies	using	both	hindsight	 from	historical	design	and	 foresight	 from	new	product	
propositions	 reveal	 the	 different	 connections	 that	 take	 place	 or	 need	 to	 be	
considered	 in	 the	 emerging	 landscape	 of	 product	 ecosystems.	 This	 paper	 seeks	 to	
contribute	 to	 Product	 Ecosystem	Theory	 through	 a	 discussion	 of	 the	 literature	 and	




























































































































































































































































































































































































































































































































User	 experience	 and	 context-of-use	 issues	 for	 the	 design	 of	 user-
product	interactions:		
Human	factors	and	product	usability	
Interface	design	of	design	tools	
Design	process	
